SAPWAR MARKETING SAMPLE WORKBOOK

Week 3 — Content Engine
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Content saqf:ssa@g)eu::

Messenger questions, sales call objections, student
worksheets, Page analytics, ad comments, team

mistakes, customer review screenshots.

Content § 000§

Attract: pain hooks. Educate: framework posts. Prove:
worksheet/customer result. Convert: checklist +

webinar CTA. Retain: weekly implementation reminders.

Video Script 2

Hook: “*Marketing oo content qp:moecrforcxylal:u” Point:
. . o C

lead — trust — conversion chain §eewl Proof: sample

funnel. Action: checklist download.

Q 61(73 Action Plan

D1 customer questions collect, D2 10 seeds write, D3 2
scripts, D4 shoot, D5 edit, D6 publish 3 posts, D7 signals

review + next week plan.

Content Pillar G3

Customer pain education, marketing system teaching,

real examples/proof, owner/team implementation.
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post ™ ads e@oc:ﬁs&x Gl Messenger follow-up script 9l

FAQ post &1 Team role map Qu Customer language

bank on Marketing checklist.
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Video Script J

Hook: “Owner eé)]qccz post @oo(f):)rlfzet% marketing
system eugcﬁea)zorlalzn” Point: seed bank + weekly
calendar. Proof: team workflow. Action: workbook @é
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